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* Interactions of Online Shoppers   

 

*Conversations about Products  

 

* Influence of the Buying Decision  

 

*Commerce Opportunities   

 

*Measureable Commerce Results  

 

What is Social Commerce? 

 

 



*

*  Consumers increasing time on social, community sites  

*  Consumers spending 25% less time on retail sites   

 
 

 

 


